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• Times square

People hate your ads
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126

Ad filtering users indexed to non-
ad-filtering/blocking users

SOURCE: IPG Mediabrands’ Magna’s “Reaching 
& Influencing Ad Filtering Users,” March 2023









59%

41%

Members of Congress
Telemarketers

Car Salespeople
Advertising Practitioners

Lawyers
Labor Union Leaders

Clergy
Bankers
Judges

Real Estate Agents
Police Officers

High School Teachers
Medical Doctors

Accountants
Pharmacists

Nurses

Very High/High                              Average            Very Low/Low

Americans’ Ratings 
of Honesty and 
Ethics of 
Professions

Nov.-Dec. 2022
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Break the routine





Our brains 
crave novelty





Go to new and 
amazing places













The more immersive, the better
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Make it
a “first”













Make it
multisensory





Make it
a story
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Purposeful
Participatory

Repeatable













I love that for you, 
but how does this 
apply to me?



Enlist

Engage

Entertain



WE INTERRUPT THIS REGULARLY SCHEDULED 
PROGRAM FOR AN IMPORTANT MESSAGE



Enlist

Engage

Entertain



“We’re an entertainment company first. We 
don’t want to make marketing. We want to make 
people laugh. And we want to be the funniest thing 
in someone’s feed for the day. That’s our goal.”
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Thank you


