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Visible AI in Marketing is Four Times More Likely 
to Cost Brands Trust Than Build It
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Source: Adrian Hanft, Alex Murrell



AI can remix what already exists. Humans imagine what doesn’t.

Human creativity brings surprise, personality, and originality ... the ability to 
combine ideas in unexpected ways, draw from lived experience, or express a 
point of view that no model can replicate.



















“Difference makes 
the difference.  AI 
puts the premium on 
human capital.”

Dom Boyd
Managing Director, Marketing 
Effectiveness Practice, Kantar
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Three voices working 
together to build trust 
for your brand:
  - Brand’s voice
  - Expert’s voice
  - Consumer’s voice

Marc Pritchard
Chief Brand Officer,
Procter & Gamble
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The Human Antidote
Digital Overload Analog Detox

Sea of Sameness Ocean of Originality

Fake Reality Trust through Authenticity

Virtual Isolation Shared Experiences
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