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About Jonathan (Bentz)
• SEO Guy for 20+ years
• Career in luxe travel, tech, and #agencylife
• Advisor from Inc. 5000’s to startups
• Retired sports blogger
• Church Media Director
• Black Belt
• Father of 5 (3 kids, 2 dogs)

PS - You can just call him “Bentz”.
        Seriously. Everybody does. It’s fine.
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About Uncle Bob
• Television ad sales guy
• Advanced Telecom Services
• Purplegator
• Author of 3 marketing books
• Adjunct Professor
• Alexia Vanides Award 

Winner
• Baseball Coach
• Dog Rescuer
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Shameless Plug Alert!

● IMC 529 Textbook
● Available at Amazon and 

other fine online 
bookstores. 

https://purplegator.com/


The 
Research
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How Does Social Media Affect SEO?
Search engines are where people start finding 
answers to issues they need brands and products to 
help them solve. 

● 88% of consumers trust user reviews as much 
as personal recommendations. (OptinMonster)

● 53% of total website traffic is referred by 
search engines. (SEO Inc.)

● Top ranking pages in Google had 3.8x more 
social shares than pages ranked #2-10. 
(HootSuite)

Brands need you to tell their stories.

You need search engines to grow outside of 
hashtags. 
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Social Signals
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What Are Traditional Social 
Signals?

● Shares

● Likes

● Comments

● Click/Tap Throughs

● Impressions

● Saves

● Follower Increases
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Do Social Signals Affect SEO 
Rankings?

NO!
● Likes, shares, follows, retweets, are NOT direct ranking signals in its algorithm. (Google)

○ Social platforms often restrict crawlers.

○ Social stats are easily manipulated.

● Not all social content is indexed.

● Most links are “nofollow.”

So, What are we doing here? 

“We don’t use social 
signals as a ranking 
factor.”
John Mueller -Google
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How Social Signals INDIRECTLY 
Affect SEO Rankings

● Increased traffic - 76% of consumers purchase something based on social content (Sprout 

Social)

● Enhanced brand authority - Brand searches signal greater trust and search relevance (Trial 

Guides)

● Improved engagement metrics - Short form videos on-sites lead to longer dwell times (Firework)

● Content amplification - Pages that get shares get backlinks and also get rankings (OptinMonster)

● Faster indexing - Shared content gets fast index because of more places to be found (Sprout 

Social) 

Influencing Key Ranking Metrics
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So, While Google Says:

“Likes and shares are not direct ranking signals.”

SEO Pros Say:

“Likes, shares, and follows are not direct Google ranking 
signals, but they strongly impact visibility, backlinks, 
branded search, and engagement — all of which affect 
SEO performance.”

https://purplegator.com/


SEO Used To Be So Easy… 

● Write Article

● Insert Keywords

● Build Spammy Backlinks

● Call To Action To Buy Now

https://purplegator.com/


AI Visibility Wins 
With Social Media
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Terms To Know Before We Go…

● Google AI Overviews (AIO)

● Answer Engine Optimization (AEO)

● Generative Engine Optimization (GEO)

Even though a lot of these terms are 
interchangeable, social media content is handled 
differently based on what type of optimization you 
are trying to capitalize on for your strategy. 

https://purplegator.com/


What Are Google “AI Overviews”?
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Google AI Overviews (Defined)

Will they credit you 
for that hard work 
you did? 

Maybe.

• The Definition - Google AI Overviews (AIO) 
are the AI-powered feature that 
dynamically generates answers to your 
searches.

• Google First - Instead of showing YOUR 
content, Google now paraphrases your 
content and then delivers that summary as 
THEIR response. 

https://purplegator.com/


AIO = New Opportunities For You
• Whether you create content for a 

business, as an influencer, or at 
an agency…  

Google wants to reward you by 
showing off the content you create 
in AI Overviews and AI Mode!

• Repurpose and promote your top 
content on other sites like:

• Quora 
• Reddit
• LinkedIn 
• YouTube
• Medium  

https://purplegator.com/


Does This Actually Work?
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What Is Answer Engine Optimization?
• The Definition – Answer Engine Optimization (AEO) 

is a method of structuring your content so that it 
can be served in direct answers on AI platforms, as 
well as voice engines that you talk to like Siri or 
Alexa.

• Made For Users, Sorta Helpful For You – AEO 
positions your content as a deterrent to using a 
search engine. You want your content to be 
provided as the answer so your audience does not 
have to scroll through links to get answers.

• Mobile First - So, instead of sending users to YOUR 
content, AI platforms and apps like Siri and Alexa 
will recite your content as THEIR response. 
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How Is This Helpful To You?
• Higher brand awareness and greater brand trust 

• “According to …” 

• Gain position for the “Zero-Click” future of 
marketing

• The more specific the question, the further along 
the research phase your prospective clients and 
customers will be.

• Influence your content creation strategy.
• Ask your AI assistant “what are the most 

common questions you get asked about…”
• Create content to fill in those gaps!
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What is Generative Engine 
Optimization?

• The Definition – Generative Engine Optimization 
(GEO) is optimizing your content to be discovered 
when users of ChatGPT, Claude, Co-Pilot, Gemini, or 
Perplexity are searching for answers.

• New Frontiers For Users, Creators, And Marketers – 
these tools don’t just return a page of blue links. 

Instead, they generate synthesized answers.

• ChatGPT First - Instead of showing YOUR content, 
ChatGPT will process it, interpret it, summarize it, 
and then deliver THEIR response. 

Similar to Google AIO, they may or may not credit 
you.
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Does This Actually Work?
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SEO Wins 
With LinkedIn
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LinkedIn Is Having Its Moment In 2026
In 2026, LinkedIn content from 
professional accounts has 
become essential to driving brand 
visibility in AI searches for B2B 
brands. 
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LinkedIn / Search Playbook
A few best practices:

● Repurpose your top performing 
blog posts as LinkedIn Pulse 
articles

● Publish longer form posts
● Include alt text on images
● High engagement not required
● Post at least 1-2 times per week
● Large follower count not required
● Company Pages and Individual 

Creators can succeed
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Does This Actually Work?
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SEO Wins 
With Meta
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Can Your Insta Content Be Indexed?
In July 2025, Instagram content from 
professional accounts began being 
indexed in Google results. 

Scan to access to 
a help center doc 
deep in Instagram's 
support guides for 
more info

https://purplegator.com/


Can Your Insta Content Be Indexed?

Unsure if you have a professional account?

https://purplegator.com/


Meta / Search Playbook
A few best practices:

● Incorporate keywords in your 
captions

● Use hashtags with relevant 
keywords

● Include alt text on images
● Educational posts will work best 

for SEO content: 
○ How-To Posts 
○ Case Studies 
○ Tutorials 
○ Guides
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Does This Actually Work?

https://purplegator.com/


Does This Actually Work?
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SEO Wins 
With YouTube
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Google Loves Itself Some Google
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Google Loves Itself Some Google
What is the no. 1 site Google includes in 
the search results today?

YouTube has almost 10x the presence 
in Google results than any other site!
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YouTube / Search Playbook

A few best practices:

● Incorporate keywords in your 
title, description. 

● Use captions and include your 
transcript as an SRT file

● Use a relevant file name for the 
video on your thumbnail photo

● Help Google and YouTube 
contextualize your video with 
category selection

https://purplegator.com/


Does This Actually Work?
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SEO Wins 
With TikTok
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Why Does SEO Matter For TikTok?

64% of Gen Z
49% of Millenials

Use TikTok 
as a search engine.(SEJ)

https://purplegator.com/
https://www.searchenginejournal.com/2025-ai-serp-changes-dac-spa/553864/


TikTok / Search Playbook

A few best practices:

● On-screen text and captions
○ Bold and easy to read 

● Say your keywords in the video content
● Use your keyword in the video 

description
● Use keyword based hashtags

https://purplegator.com/


Does This Actually Work?
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Jonathan Bentz
Growth Strategist

Direct Online Marketing
linkedin.com/in/jonathan-bentz/

Text me! 304.441.4338

Bob Bentz
President 

Purplegator
linkedin.com/in/bobbentz/

Text me! 610.513.0900

Go Make Google Proud! 
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